
T
he SLS Hotel Las 
Vegas may have 
just opened its 

doors in late August, but 
it’s already one of the 
hottest, most talked-about 
destinations in the city. 
Once the Sahara Hotel and 
Casino on the north end 
of the Strip, after a $415 
million build-out it’s now 
a 2 million-square-foot 
luxury ‘home away from 
home’ for Angelenos ready 
to hit Vegas in style but 
not ready to leave L.A. life 
behind. There are no signs 
of the Sahara’s signature 
Moroccan theme here—
just three extravagantly 
designed towers housing 
1,613 elegant guest rooms 
and the finest collection of 
L.A.’s entertainment and 
dining gems. 

The property is 
stocked with familiar 
Angeleno favorites—things 
like Umami Burger, The 
Griddle Cafe, Katsuya, 
800 Degrees Neapolitan 
Pizzeria and Cleo. “It’s 
really bringing all of 
those experiences under 
one roof,” says Jared 
Rapier, Vice President of 
Brand Marketing at SBE 
Entertainment, which 
operates SLS Hotels. “So 
unlike Southern California, 
where it might take you an 
hour to get from Umami 
Burger to the Griddle Cafe, 
you have it within foot-
steps of one another.” 

too well. “Somebody who is very close to me in my life 
suffered from depression for the vast majority of her life,” 
he says. “And we had a really hard time trying to figure 
out how to help her, largely because we didn’t know what 
the issue was. She was loved, she was surrounded by a 
great community, a great family of people, but what she 
was doing was coming out. She was struggling with it, 
and she had created a perceived environment in which 
the world around her was going to reject her. In her case I 
remember being on the phone with a friend of mine, talk-
ing about this person, saying I just wished I could show 
her that life is beautiful beyond the challenges she’s fac-
ing today.” That was 15 years ago, long before the festival 
was close to becoming a reality. 

Today, Choudry can dream a little bigger and show 
that to tens of thousands of people at one time. “That’s 
what we’re trying to do—show people that despite the 
times life isn’t pretty or life isn’t easy, it’s still beautiful 
and still full of hope and opportunity, and there is still 
a light at the end of the tunnel. Often it’s brighter than 
you could ever imagine. But more importantly, there are 
people who have gone through these challenges and are 
willing to share their stories.” —Lydia Siriprakorn

THE LUXE LIFE
The hottest new property in Las Vegas, 
SLS Hotel, brings SoCal’s landmarks and 
signature style to the desert

“The core DNA of each 
of those brands remains 
in tact at SLS Las Vegas,” 
he says, “with a few Vegas 
menu items that might be a 
little bit different. We even 
pulled influences in décor 
from the other properties 
in Southern California 
when thinking about archi-
tecture here within the 
building. It really is a true 
experience of what those 
brands offer, just all under 
one roof and in one space.”

Of course, what would 
an SLS Hotel be without 
culinary masterminds Chef 
José Andrés or Master 
Sushi Chef Katsuya Uechi? 
Bazaar Meat by Andrés is 
his personal spin on the 
casino steakhouse. The 
menu goes beyond top-
notch steakhouse staples 
like bone-in ribeyes and 
tartares by offering whole 
suckling pigs, a raw sea-
food bar and caviar flights. 
For those who love a taste 
of the forbidden, there’s 
also foie gras cotton 
candy and s’mores (which 
you won’t find at the SLS 
Hotel Beverly Hills now 
that foie gras is banned in 
California).

But Vegas is about 
more than mind-blowing 
menus, and the team at 
SBE knows that. That’s why 
SLS Las Vegas is equally 
outfitted for a relaxing, off-
the-radar trip and the full 
Vegas party experience. 

Serious gamblers who 
don’t want to give up a seat 
at the blackjack or roulette 
table for sit-down dinner 
can still get the Chef José 
Andrés experience at 
Bazaar Casino, right next 
door to the steakhouse. 
After dinner, guests can 
party at The Sayers Club 
(a Vegas edition of the 
Hollywood favorite) or 
spend casino winnings at 
the 10,000-square-foot 
Fred Segal. The hotel also 
designed two entrances 
and check-in areas—one 
on Las Vegas Boulevard 
geared toward nightlife 
loyalists and casino lovers, 
the other on Paradise Road 
for guests seeking a calm, 
more spa-like experience. 
“But you get the full Vegas 
experience if you want it, 
because there is a casino,” 
says Rapier. “All the night-
clubs that are on the other 
side of the building really 
attract somebody who is 
looking for that typical 
Vegas experience all about 
the fun and the party.”

No matter which Vegas 
experience you’re after, 
SLS Las Vegas is ripe with 
fabulous-yet-affordable 
options for its loyal 
clientele. “They’re really 
looking for something that’s 
high-style, current, yet 
something that’s not stuffy,” 
says Rapier of the hotel’s 
guests. “They don’t want 
to go to a lobby bar with a 
harp. Our customers want 
to go to a lobby bar that 
has some energy and some 
vibrancy, where there are 
other like-minded people 
who are fashionable but not 
showboaty.”

Finally, here’s a hotel 
in Las Vegas that really 
gets us. —L.S.

HEY, BIG 

SPENDER

Label queens looking 
to give their credit 
cards a workout should 
head to The Shops at 
Crystals inside City 
Center, currently 
the desert’s hottest 
high-end shopping 
center. (The Forum 
Shops of Caesar’s 
are so yesterday.) 
Hosting a horde of luxe 
boutiques like Fendi, 
Cartier, Hermes, and 
Miu Miu, Crystals 
is Vegas’ answer to 
Rodeo Drive. For the 
love of god, though, 
be sure to pronounce 
Versace correctly. 
This aint Showgirls. 
(theshopsatcrystals.com) 
—Mike Ciriaco
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