
In 2010, a brother and sister teamed up for a small side project 
in a Downtown Los Angeles loft. The goal was to seek out 
the best of the best in male grooming products and have 

it signed, sealed and delivered to every man with top-notch 
customer service. These were the humble beginnings for sib-
lings Matthew and Madison Ruggieri, founders of The Motley. 
Since its inception, the company has become the go-to online 
destination for quality men’s grooming products and advice, 
and even caught the attention of Glee actor Darren Criss, who 
came on board as a partner and investor last year.

Simplicity is truly the ultimate sophistication behind The 
Motley. Matthew and Madison have made shopping easy for 
novices and savvy customers alike. “Grooming can actually be 
an enjoyable part of your day if you step outside of the drugstore 

PRIMP  

THE PROPER 

WAY

A Motley 
Crew

Gun-shy to good grooming? This team of 
experts wants to get you started right

By Lydia Siriprakorn

THE

GAY
AGENDA

SEPTEMBER 17, 2014  23



THE

GAY
AGENDA

and give yourself the right foundation,” says Matthew, but 
finding the right foundation can be the biggest challenge for a 
lot of men. That’s why The Motley’s team of experts does the 
work for you, offering a curated selection of brands based on 
extensive research and insider knowledge of ingredients. Rest 
assured that the founders only stand behind quality products, 
with every item tested for performance before making the cut.

Education is another building block of the company’s busi-
ness model. “We started The Motley to educate men on groom-
ing and to provide them with superior quality products, helpful 
resources and a convenient shopping experience all in one 
place,” says Madison, who also serves as The Motley’s editorial 
director. She has developed the website into more than just an 
online marketplace, adding videos, articles, tips, how-tos and 
expert advice. For gun-shy guys new to good grooming, there’s 
even personalized consultations over email, text or live chat to 
get you started. These pros will leave no hair untamed, and Los 
Angeles could always use another well-groomed man.

GAY MEN LOVE STEVIE NICKS. Maybe it’s the difficult-to-decipher lyrics of 1970s love 
and longing, or maybe it’s the über-feminine persona crafted from flowing chiffon and clad in 
velvet platform boots. Whatever the reason, she’s a true godess of rock ‘n’ roll, and when she 
beckons her fans, they come twirling—er, running. Case in point: Nicks invites fashion design-
ers and stylists to create a shawl inspired by her mystical style, and one selected artist will 
receive $2,000 and professionally shot photos of Nicks in the design. 

The Fleetwood Mac frontwoman says of her history with shawls: “In 1968, a very hand-
some boy brought me a poncho from South America. I knew it was magic and that some day I 
would copy it in chiffon or leather or beaded material. Wearing a poncho or a long shawl gave 
me something to work with up on the stage. Big movements, big twirls, you need to be seen 
from far away. So I made that a big part of my stage clothes. It became totally intertwined in 
my fashion style.” —Stephan Horbelt

BACHELOR 
ESSENTIALS
A new line for the 
young, professional, 
happily single man

LUXE HOME GOODS 
and accessories line 
Wheelmen & Co. 
understands the needs of 
the modern single man—
hence its new Bachelor 
Survival Collection, 
made up of a last-minute 
overnight bag, a stylish 
belt that easily transitions 
from day to night and 
more (wheelmen
company.com). —S.H.

CLOCKWISE FROM TOP: 
Matthew and Madison Ruggieri, 

founders of The Motley; the 
brand’s latest scent, Cyprus, in 1 

oz. splash bottle ($50, themotley.
com); Port Products Travel Kit, 
perfect for the jetsetter ($32)

PREVIOUS PAGE: The Motley’s 
sampling set  with all four 

fragrances—Bergamo, Oud,  
Atlas and Cyprus ($50)

THE MOTLEY’S GUIDE  
TO COLOGNE ETIQUETTE
DON’T OVERDO IT 
“If it’s a spray, apply one spritz to the 
neck and one to the wrist, then quickly 
touch the wrists together to disperse 
the scent. If it’s a splash, one dab to 
each side of the neck and each wrist 
is perfect. If the scent is musky, go 
lighter. If it’s light and fresh, an extra 
dab won’t hurt.“

CHECK THE WEATHER
“The amount of cologne to apply also 
depends on the weather and your own 
body heat. If it’s warm out, fragrance 
reacts more with your skin and will 
smell stronger than it normally would 
in colder temperatures. So in the 

summer, go easy to avoid suffocating 
everyone in the elevator at work.”

KNOW THE MAN BEHIND THE MUSK
“Traditional men’s cologne scents 
tend to be musky and woodsy. 
Sandalwood, cedar, leather, vetiver 
and incense smoke are very typical 
of what we think of as men’s scents. 
But now it’s easy to find light, fresh 
and even floral notes in fragrances 
designed for men.”
 
KEEP IT FRESH
“For the nontraditional man who 
can’t stand musk and leather, opt for 
clean, fresher scents. The Motley’s 

newest scent, Cyprus, is especially 
popular with men who previously 
shied away from wearing cologne. 
Its notes of pine needles, salt water, 
shave cream and ginger give a 
light, fresh-out-of-the-shower or 
freshly shaven scent. Citrus-based 
fragrances like Bergamo are also a 
great alternative to a heavy musk.”

DON’T WAIT FOR “THE ONE” 
“It’s cologne, not a commitment. 
Fragrance is an expression of style  
and personality, so who says you have 
to stick to just one? Change your scent 
by the season, mood, day to night or 
just because.”

Leather 
duffle, $495

Jefferson  
desk tray, $95

Key anchor 
$28

Buffalo hook 
belt, $94
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